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Petunjuk Al-quran Soal Wisata

Surat Al Jumvu’ah (62) : 10
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"Apabila telah ditunaikan shalat, maka bertebaranlah kamu di muka bumi; dan carilah karunia
Allah, dan ingatlah Allah banyak-banyak, supaya kamu beruntung.".
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Surat Al Qof (50) : 7-8
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Dan Kami hamparkan bumi itu dan Kami letakkan padanya gunung-gunung yang kokoh dan
7:.\; tumbuhkan padanya segala macam tanaman yang indah dipandang mata, untuk “{)



Petunjuk Al-Quran B
mengenai Kepariwisataan (); )

e Surat Al — Jumu’ah : 10
e Surat Al - Qof : 7-8

e Surat An — Naml : 69

e Surat Yasin : 12

» Surat Al — Hajj : 46

e Surat Al — Ankabut : 20

Sumber : Buku Wisata Syariah, 2015



Traveling in Islam:
e Haiji
e Umrah
e Silahturahim
e Alaom, Budaya & Sejarah
(ziarah)
e Kesehatan

Keistimewaan:
e Shalat (jama dan gashar)
* Tayamum
e Puasa (gada)



TURNING UNE BIL”UN mURISTS In 2014 International tourist arrivals (overnight
visitors) grew by 5% worldwide in 2013,

INTU UNE BILI-IUN UMRTUN"'IES reaching a record 1087 million arrivals, after

topping the 1 billion mark in 2013. |

6%

OF WORLD'S
EXPORTS

N WHY TOURISM MATTERS P

Source : UNWTO Tourism Highlight 2015 Edition
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STRATEGIC RATIONALE : TOURISM IN THE WORLD

TOURISM, KEY TO DEVELOPMENT, PROSPERITY
AND WELL-BEING.

TOURISM IS A LEADING
SECTOR

2015
ill HION Million
25 Million 2738 Million

Source: UNWTO Tourism Highlights, 2016
UNWTO World Tourism Barometer, 2015
WTTC,. 2015




TOURISM CONTRIBUTIONS
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GLOBAL ISLAMIC
ECONOMY POPULATION (2015)

1.8 MILYAR o
25%, 80%

penduduk dunia Negara °|c
OHC/0KE: Orgenisos Kers Sama kom

SOURCE: international Trade Centre, 2015 Diolah oleh: SSN Center, 2016



Global Islamic Economy (2015)

Mobile Phone Penetration, GDP & Projections

GDP OIC/OKI

v J
$7.740 Trillion

World Total GDP

INTERNET,
SOCIAL MEDIA &
MOBILE REVOLUTION

“) MUSLIM
CELULAR
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TOP 10 COUNTRIES

L

Malaysia

United Arab Emirates
Bahrain

Saudi Arabia
Pakistan

Oman
Kuwait
Qatar
Jordan
Indonesia

GLOBAL ISLAMIC

ECONOMY INDICATOR

Food
$1128
Billion

Fashion
$230
Billion

Finance Travel Cosmetics Educations
$1814 $142 $54
Billion Bilhon Billion
Media Pharmaceutical Medical Art
Recreation $75 Care & Culture
$179 Billion
Bilhon

SOURCE ' Global Islamic Economy Report, 2015-2016



DEFINISI SYARIAH

Secara Bahasa, Syariah berarti Jalan Yang
dilewati

Secara lebih ringkas Syariah berarti aturan yang
diturunkan oleh Allah SWT pada hambanya, baik
terkait masalah Akidah, Ibadah, muamalah, adab
maupun Akhlak. Baik terkait hubungan dengan Allah,
maupun hubungan antar Manusia.



DEFINISI WISATA SYARIAH

Upaya JEIERED atau
rekreasi untuk mencari
kebahagiaan  yang  tidak
bertentangan dan menyalahi
prinsip-prinsip ajaran islam,
serta sejak awal diniatkan
suntuk mengagumi kebesaran
ciptaan Allah.




KONSEP PARIWISATA SYARIAH

The Concept of sharia tourism is not
limited to religious tourism, but it extend
to all forms of tourist except those go
against Islamic values.

(Shakiry, 2006)



PANDANGAN ABDUL-SHAHIB AL-SHAKRY
MENGENAI WISATA SYARIAH

memberikan kesejahteraan
bagi masyarakat muslim

Penyebaran nilai-nilai
agama Islam
Wisata Syariah dapat

) Menguatkan kepercayaan
dan keimanan terhadap
ciptaan Allah SWT



Sebelum Wisata Halal
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e Wisata Ziarah
eWisata Spiritual
e Wisata Sejarah




DEFINISI

HALAL
TOURISM



LANGKAH g‘a"l‘]f;;egsr' Ker asama
LANGKAH Nahdatl dengar
AWA L Ulama (NU) UNlPDU

Ke5|mpu|an

Soft Launching

Wisata

Syariah

Buku-Buku
% ""‘9 buide Book
Conference Syariah




2015: Posisi ke-6
2016: Posisi ke-4
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1. Halal Tourism
2. Halal LifeStyle
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Statistik Pariwisata
Halal Indonesia

* Wisatawan

Mancanegara se- Dunia . i
. Wisatawa: Muslim * 1,186 Milyar e
se-Dunia « 117 Juta - 168 Juta
* Wisman Muslim -+ 2.2 juta === 5 juta
ke Indonesia - Ranking 4 - Ranking 1
* Indeks Daya Saing . 225 iuta Yy . :
kepariwisataan (GMTI) perjala"nan %grjoaljaunt:n
* Wisnus Muslim
WisataWan_Inbound 2015 Wisatawan Outbound 2015
10,4 Juta ' . - 6.3 Juta

. Sumber : UNWTO Tourism Highlights 2016, GMTI, Kementerian Pariwisata 4 e



Kementeria iwi
n Pariwi
dalam mengembangkan Wisatasgatlgl

M.embent‘,k
‘ Tim Percepatan

Pengembangan
Pariwisata Halal

Indonesia .
Tim Pemenangan
\Nor\d Halal Travel
2 Award dan Penjurian
Kornpetist Par wisata
Halal 2016



Guide Book

Bekerja sama dengan Halal Trip (Singapore) dan Crescentrating
dalam pembuatan Wonderful Indonesia Guide book
for Muslim Visitor dan web.



GMTTI 2016
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MasterCard-CrescentRating
Global Muslim Travel Index 2016

2 ] Posisi ke 6 2 y 1 / Posisi ke 4
@ 5 Point: 67.5 'O | \6 Point: 70.6
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AL MEROZ

] | |
The Al Meroz Hotel is Bangkok’s T\\ﬁﬁl

Leading Halal Hotel. The Hotel's  [ERuimee.
accommodation, dining and leisure wwamerhoicom  JER
facilities have been specially . 4G
created to ensure the comfort and
wellbeing of our Muslim and
non-Muslim guests. All meals
served in our restaurants are
Halal-certified and the Hotel is a

non-alcoholic.

weaw S

bagl ol ol R L AT TN T
el L L e

[FOE S
AR ol ol ]y ——

......




Pattaua
Halal Hotel

Thailand
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Pattaya Halal
Resycaura Nt

Thailand

Do

The one and oniy | ’ :
Premium Halaj

m;m\\_
in Pattaya L2 "
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KRABI HALAL
DESTINATION

Thailand

g
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Home Bl Enalish

ST IHalal RESORTS CITY HOTELS THERMAL VILLAS

World Leader in Halal Holidays Beach Resorts & Spa City Breaks & Tours Health Resorts & 8pa Luxury & Private

e

e —

Holidays in accordance with
Islamic beliefs. What is it?

RESORTS

—F = = 5

Beaches and pools for Halal food and Family friendly
women and family non-alcoholic drinks entertainment

Find your holiday
m Precise Total 'h Room Suitability Instant Booking

Basi Price Gtimrmtas Family Pricing Guarantee Confirmation

featuredon  WikiepiA  cguardian BEE B sisTERS [ WEEKLY ZAMAN
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KOREA MUSLIM VISITORS " ""“'0"

“2013 | 2014 | 2015 | 2016 | 207 2018

415,223 504,911 613,972 746,590 907,853 | 1,103,950 S
ource :

Pyeongchang P

: I :
Given 21.6% of ann‘ual average rate of increase, Winter Olympic
the number of Muslim visitors will pass 1 million Games Q‘f ey

PEPRN
in2018.
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Halal Lifestyle

Perkembangan
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PERKEMBANGAN
s, HALAL LIFESTYLE
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HALAL

Bermakna sesuatu yang boleh
untuk dilakukan, digunakan
atau dikonsumsi menurut
hukum Islam.

THAYYIB

Bermakna baik, yang mencakup
keselamatan, kesehatan,
lingkungan, keadilan, serta
keseimbangan alam.

Halal & Thayyib | surat Al Bagarah (2) : 168
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Hai sekalian manusia, makanlah yang halal
lagi baik dari apa yang terdapat di bumi, dan
janganlah kamu mengikuti langkah-langkah
syaitan; karena sesungguhnya syaitan itu
adalah musuh yang nyata bagimu.
(Al-Bagarah [2]:168)




Halal
Lifestyle

Global Trend KESEHATAN




LIFESTYLE

Alexander Chernev

Professor of Marketing

Kellog School of Management

Prof. Winai Dahlan
(England)

HALAL:
Healthy Food

Safety Food

Prof. Jonathan A.J, Wilson
Lawfull

(England)



HALAL LIFESTYLE

Sector di Indonesia
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Media & Pharmaceutical Cosmetics Education
Recreational

—
= \Y4 ®
Halal & Finance Fashion Medical Care & Art &

Food Wellness Culture



HALAL FOOD
World demand - Supply

Permintaan/Demand Supply/Penyedia
v Main Players Products

e : _ 2 Australia _ Dagi_ng _Sa_pi
B I.B I]ll M“Sl““ g New Zealand Daging Kambing
:‘:~ | ] f f . me B I
Value USD 1,292 il nggas
= alaysia, Produk olahan makanan,
R =

. Thailand Produk olahan makanan

Issues: Food Insecurity

e Global supply chain/ Pasokan secara Global
» Trade (espedially intra-OIC (Organization Islam Cooperation) is less than 15%)/
Perdagangan antar negara OIC (Organisasi Kerjasama Islam) kurang dar 15% SOURCE - Global Islamic Economy Report, 2015-2016




HALAL SUPPLY CHAIN
From Farm to Fork

House/Restaurant
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30 Maret-2 April
KLCC, Kuala Lumpur

HALAL
AT

3 April Expo at Melbourne
10 April Expo at Sydney
9 April Conference at Melbourne
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22-24 April
Manila, Philippines

Halal Tourism Conference

3-5 Mei
Konya, Turkey

GLOBAL THAILAND
&= > S 2 .‘
£ 000 h afa i HALAL 745
=+ ECONOMY ASSEMBLY o
LESSUMMIT
> 20]6 Akhir Desembar
11-12 October 10-11 November Tanggal belum rilis)
sl e Dubai, UAE Madrid, Spain Bangkok, Thailand
\ Korea Selatan
4 N
Moscow | EXP
HALAL EXPO Halal Lifestyle A w
2-5 Juni —_—
Moscow, Russia Indonesia Halal Lifestyle | 6-8 November
Expo & Conference Santiago, Chile
6-8 October
Jakarta, Indonesia )

-

Sumber : Diolah Oleh SSN Center



THAILAND MUSLIM-FRIENDLY APP

TH‘AI[’AI‘QD wow toorismthalland org/mutlimfiendly
THAILAND
MUSLIM FRIENDLY DESTINATION

~ Free Mobile Application ~




Makanan Halal
di Thailand
HALAL THAILAND

THE ASIAN COMMUNITY

SEBANYAK
. . 120 RIBU PRODUK
Dengan 5% populasi Muslim, TELAH DISERTIFIKASI
Thailand mampu Mengekspor 25% " HALAL

dari total ekspor produk makanan halal.




jpTe(stM'ea

f «\/

Cosmetics Export to OIC

In Million US
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Cosmetic Export To OIC  72.7

O A 0 D =

81.9

89.2

Top 5 Cosmetics Importers

Malaysia
Indonesia
Iran

UAE

Saudi Rabia

41.4
11.7
9.2
8.9
4.4

94

In Million US






]5 0 restoran halal
T, di korea

Pemerintah Korea sudah
melaunching sebanyak
150 Restautrant Halal
di Seoul pada 2015.
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lo-][a]la]loF@@d Court
in Singapore
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Moscow
HALAL EXPO

Moseow Hobal Expo
2016




r\B\XQ 12 Scope Sector Halal Lifestyle

M&-‘[‘;%g’ in 7th Moscow Halal Expo On June 2-5, 2016

4. ARTS,
JEWELRY &
SOUVENIRS

1. FOOD & 3. STYLE &
AGRO 2. CATERING TEXTILE

6. OTHER PRODUCTS
5. COSMETICS et ke 7. HEALTH &

& PERFUM ES Organization, charitable Spo RTS 8- TOU RlSM

foundations Etc)

9. SERVICES & 10. EDUCATION [ 11. FINANCE &
TECHNOLOGIES & PUBLISHING INVESTMENT




INTERCONTINENTAL

HALAL

Latino Ameri(anau

Conference & Exhibition

S
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Halal LifeStyle

Global Trends & Business Opportunities

Indonesia International

Halal Lifestyle

Expo & Conference 2016



Launching

Halal Magazine & Websnte

£ halal lifeStyle

HIDUP HALAL
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KANTOR PUSAT

:
The Indonesia Halal Litestyte ,\

A, Tarah Abarg | No. 1234 / :
Jukata 10430, Wdoneala h 1
Proo «6221 202127 1

Fae <62 21 2120217

'

HOTLINE BERLANGGANAN DAN IKLAN:
(021y21202177, 0813 8057 9090, 0812 1068 7806.
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- | Riset
Eg?s":i';“ ~ Undang \ (Technology)

Tantangan

Halal Tourism Industri
& Halal Lifestyle (Halal Supply

KEBIJAKAN

Keberpihakan &

Awareness Kepedulian

lh:darke’ii.nq Akreditasi
romotion Sertifikasi
Standard
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